


As more People turn to tools like ChatGPT and
oogle’s Al Overviews instead of Scanning search
results, these Systems increasingly pull from
journalism ang €arned media Coverage to generate
responses. Organizations investing in Credible
Coverage and expert positioning are more likely to

Surface when A| tools provide answers and
réCommendations.
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Thanks to social media, NEWS stories travel further.
What once lived on your TV screen NOW meets you
on every screen.

A broadcast clip becomes a TikTok with commentary,
gets shared as a DM on Instagram, then sparks
thousands of opinions across Threads. Earned media
placements are the catalyst that sets this cycle in
motion; digital platforms extend the life, driving up to
four times the exposure.

In 2026, we'll continue 1o s€€ this feedback loop
expand.
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In 2026, the shift from curated to candid is
accelerating. A wave of nostalgia is bringing back

spontaneous, real-time posting styles reminiscent of
social media a decade ago (e.9- the 2016 trend at the
start of the year). ACross social platforms, highly
curated and minimalist content is giving way to
videos that feel more personal, expressive, and in-
the-moment.

For mission-driven organizations, authenticity is your
strength. Audiences want to see behind-the-scenes
footage, founder-led phone videos, and real
employee voices.







